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Peter Drucker:
“I don’t predict. | just look out the
window and see what’s visible but
not yet seen.” ‘
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Ventes annuelles de glyphosates au Quebec (en kilos)
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Development of U.S. Organic Food Sales 380
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Source: Organic Trade Association OTA, Organic Industry Surveys
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U.S. vegan confectionery market size, by distribution channel,
2016 - 2027 (USD Million)
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The Template For Business Model Canvas

The Business Model Canvas
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Source: http://jahedi.ir/what_is_business_model_canvas/
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1. What do people desire?

2. What is technically and
organisationally feasible?

Viability

3. What is financially viable?
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